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Optimism is a way of thinking and seeing 
things; it frames your perspective. Opti-
mists believe they have the skill and ability 
to make good things happen, and they are 
more confident. Most people say they are or 
would like to be optimists. Why? Optimists 
see the positive side of things and expect all 
to turn out well. 

Optimism Helps People Succeed.
It isn’t just a forward-thinking process that 
makes a positive outlook. It is also a way of 
explaining what has already happened. One 
of the most significant causes of anxiety is 
reliving past troublesome events or hard-
ships, seeing setbacks as a personal fault, 
and assigning blame- often to themselves. 
Instead, optimists don’t blame themselves 
and see setbacks as temporary. They see 
their abilities as a stable extension of them-
selves. They link any setback to a specific 
situation or event, not their capabilities.

Optimism makes us stronger.
What are your goals? Is anything stopping 
you besides you? Is any pessimism healthy? 
If we ask ourselves, “what went wrong?” It 
helps us zero in on the real problem as long 
as we don’t blame ourselves and every-
thing else, including the kitchen sink. If we 

ask ourselves realistically, “what could go 
wrong?” We can prevent problems or keep 
ourselves or loved ones safe. If our perspec-
tive is that setbacks are temporary and our 
abilities are permanent, it helps us try again 
and achieve our goals.

What about business?
Business owners and operators have a LOT 
on their shoulders. They have to deal with 
factors that are not in their control and 
find ways to persevere. As entrepreneurs, 
they will find a way to make lemons out 
of lemonade. Yes, life can throw us curve 
balls that seem impossible to hit, but there 
is always next time. Wisdom comes from 
experience. Wait for and expect a home run. 
You’ve probably heard of highly successful 
people who failed many times before find-
ing a direction that worked. So…

How can you become more optimistic?
1. Don’t blame yourself for setbacks
2. Remind yourself that you can make 
good things happen in your life.

3. Take notice of the positives.
4. Give yourself credit for your successes.
5. Remember that setbacks are tempo-
rary.

6. Pay attention to how you talk: notice 
if you blame yourself or a specific 
event(s). 

7. Build yourself up, don’t place road-
blocks in your way.

Becoming optimistic is a realistic goal, and 
best of all, it’s contagious! Recognize set-
backs, get help, rally the troops and build 
confidence in yourself. If we all do this, our 
Community will be stronger and attract 
more of the same. ■

Continental Divide Beading Co
Conversations Lead to Side-gig



ARE YOU READY TO GET YOUR  
BUSINESS SELLING ONLINE?  

Become an online seller today!  
  

SHOP | SELL | SUPPORT | LOCAL 
Visit: www.albertaimarket.com
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If you know about a successful 
young employees in your work-

place, why not spread the news. 
Just send a brief email to news@
mainstreetlaclabiche.com, and 

we’ll contact you to find out more.

DO YOU KNOW A DEDICATED 
YOUNG EMPLOYEE? 

Briget’s Creative Cakes 
Brings Fantasy To Life
If you can imagine a world filled with 
Disney characters and magical forests, 
or even if you are a gamer and better 
identify with Minecraft or other worlds of 
combat, Brigit’s Creative Cakes is ready to 
bake a cake to match your fantasy.

Online Learning 
Fueled Success
Owner Briget Vezeau started cooking 
at a very young age, but it wasn’t until 
2015 that she established herself as a 
baker and made her business a reality. 
While raising her family, she learned from 
experience, watching online instruction-
al videos, and taking short courses like 
“food safety.” 

Today, Bridget’s home-based business 
takes in orders for anywhere between 
5 and 25 cakes each month, along with 
an accompanying request for a theme 
that ranges from armored tanks to tree 
stumps. 

Cows Anyone?
“For some peculiar reason, cakes in the 
shape of a cow are trendy right now,” 
says Vezeau.  Briget’s cakes are typically 
three tiers. Each layer is between 5 and 
7 inches of customized delight, whether 
traditional chocolate flavour, carrot cake 
or something more decadent like tira-
misu or cheesecake with fruit filling - the 
sky’s the limit. Bridget’s business is also 
branching out to offer a variety of other 
treats like candies and chocolates.

Ready For Any Special Occasion 

To see more of Briget’s Creative Cakes 
or connect with her via Messenger, visit 
Facebook at https://www.facebook.com/
briget.creative.cakes/, or text Briget at 
(780) 201-3419. ■

Briget Vezeau, 
Owner
Briget’s Creative 
Cakes
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Overheard in Lac La Biche...

I saw an old man with a
fishing rod outside my local
bar fishing in a puddle. He
looked so cold! 

I said to him: “Come in for a
drink and get warm”. 

As we sipped our double
whiskeys, I thought I would
humour him, so I asked, “How  
many have you caught today?”
He replied: “You are the 8th!”

Continental Divide Beading Co.

 
Conversations Lead to Successful  
Side-Gig

Starting a new business is not always 
the result of a great deal of planning. 
Sometimes, everything just seems to fall 
into place. For Kayla Tkachuk, this was 
indeed the case. While on maternity leave 
from her job, she attended a brunch with 
a few friends. The conversation led to 
an invitation to participate in a Ribbon 
Skirt workshop at the Native Friendship 
Centre. 

At the workshop, Kayla discussed other 
courses, particularly beading workshops 
available through the Native Women’s 
Association of Canada (NWAC). Taking 
inspiration from her Métis heritage and a 
few instructional videos and books, Kayla 
was on her way to developing the skills 
she needed to create a successful side-
gig business named Continental Divide 
Beading Co.

Themes From Nature
Since September 2021, Kayla has created 
and sold jewelry online through her 

Facebook page and in-person at events 
like the recent Christmas Extravaganza 
held at Lac La Biche’s Bold Centre. To 
date, designs take their theme from 
nature, reflected through the names of 
her collections, including Snowy Owl and 
Great Plains

The Journey Continues
Although the business is still in its infan-
cy, Kayla hopes to expand her offerings to 
flat-stitch bead work on items like moc-
casins and even dabble in the creation of 
hand-crafted soap. Needless to say, It will 
be interesting to see where her journey 
will lead. 

To learn more about the Con-
tinental Divide Beading Co or 
purchase Kayla’s most recent 
creations, visit Facebook at: 
https://www.facebook.com/
continentaldividebeadingco/ or 
call her direct at  
(780) 623-0460. ■

 EVENTS  &  

 HAPPENINGS
Virtual Town Hall Meeting:
Community Policing
February 15th, 7:00 PM

Visit the County website for meeting 
links and further details:  
https://bit.ly/3LaM0PS

Donate a pair of gently-used, 
clean indoor running shoes to 
help those in need and GET A 
FREE INDIVIDUAL ALL ACCESS 
DAY PASS for your donation.



www.mainstreetlaclabiche.com

The Pelican is published by Community 
Futures Lac La Biche and is part of the 
Main Street Lac La Biche project. Please 
forward any comments, suggestions, or 
story ideas by e-mail to  
news@mainstreetlaclabiche.com  
or call 780-623-2662. 
VISIT:
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Farmer’s Marketing and 
Supporting Small

Dylan Craig is the Business and Community Econom-
ic Development Coordinator at  Community Futures 
Lac La Biche.

MARKETING FOR FARMERS
Beginning February 8, 2022, Alberta Open 
Farm Days will be hosting a series of free 
training sessions catered to developing 
and marketing your farm’s brand.

Keep an eye out for the following free 
online training sessions:

• February 8, 2022 -  
Marketing for Beginners  
(https://bit.ly/3opaknf)

• February 15, 2022 –  
Marketing for Intermediate  
Learners (https://bit.ly/3glXmCw)

• February 22, 2022 –  
Marketing for Advanced Learners 
(https://bit.ly/3L7H2mV)

• March 15, 2022 –  
AHS Double Header (https://bit.
ly/3slFywW)

• March 22, 2022 –  
Special Events Licenses for Open 
Farm Days 

• (https://bit.ly/3uwAubo) 

To learn more or register for any of the 
free events listed above, visit the corre-
sponding Eventbrite link.

Stay up-to-date on  
everything Lac La Biche at:
www.mainstreetlaclabiche.com 

SUPPORT SMALL
On March 19, 2022, from 12:00 p.m. to 
7:00 p.m. Jazzy’s Salon will be hosting 
a Support Small Sale. Jazzy’s Salon will 
be accompanied by nine other small 
business that offer products ranging 
from cups, signs, jewelry, soaps, candles, 
clothing, cookies, and other treats.

Be sure to check out the Jazzy’s Salon, 
located on 10119 101st Lac La Biche on 
Saturday, March 19. ■

While electric vehicles or EVs are gaining 
some traction in larger cities (pun intend-
ed), the uptake in rural areas has been 
limited at best. 

Besides underlying philosophical and po-
litical leanings towards oil and gas-driven 
engines, many of us who live in northern 
Alberta have practical issues to consider 
as well, including cold-weather reliability 
and distances traveled, not to mention 
the availability of charging stations. 

Surveys have shown that less than 10% 
of Canadians considering purchasing 
a new vehicle are considering an elec-
tric vehicle. Among rural drivers, this 
percentage is certain to be dramatically 
smaller.

Another survey by Deloitte (Globe and 
Mail, Jan 25, 2022) indicated that most 
Canadians would feel more comfortable 
with EVs that had a minimal driving 
range of 600 kilometres, compared to the 
standard 300 to 500 kilometres that most 
affordable EVs offer right now.  

Although EV charging stations are limited 
in northern Alberta, most communities 
have at least one charging station option. 
In Lac La Biche, High Gears Touchless 
Wash at 9806-99 Ave has a charging sta-
tion available to the public advertised as 
“free with $16 car wash. Check with High 
Gears for more details. ■

EVs MAKING SLOW 
HEADWAY IN 
NORTHERN 
ALBERTA


